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Fraud and Technology Seminar

6-7 CPE’s at the Holiday Inn Many thanks to all who registration, and credit card
Koger Center on Midlothian brought school supplies and ~ processing. (After that scary
Turnpike donations for our presentation by Ed Miller on
September project. And if the horrors of credit card o
, it's been several years processing data security, James Monroe Building
Breakf’ast Seminar since you needed to shop ~ Who needs Halloween?) October 14th-15th, 2009
%(()ZITE Zrzciit the Holiday Inn for scho?ltﬁgpplies, (asti? 8:15 a.m. -4:45 p.m.
ulev my case) this was great fun y _
and something | look 3, @ Cost: $380

) o forward to next year. ,
Joint PDC with Tidewater Looking ahead, we will be Our solution will be a new 16 CPE’s
Chapter supporting the Greater website that can manage our Topics include why
14 CPE’s at the Williamsburg Richmond ARC Camp event planning, registration, roiects fail. what makes
Hospitality House Baker project in October, payment processing, FHELE ’
recycling old cell phones automated emailing, E- projects succeed, and
and eyeglasses in newsletters, and possible how professional project
November, and supporting sponsorship opportunities for
Make-A-Wish in December. the accounting and finance
Check with Jamie Lewis for = community. We are working success.
. details and let her know if ~ to have everything in place Find out More
Vlﬂ you have ideas for projects_ before we start reglstratlon Register Now
: Register Now
past presentations for the December PDC.
Contact Tim Sadler with

online. Our next major initiative is
questions.

already underway. We will
804-225-3106, x. 23

management increases

be automating our L Gren Ceww«(

embership updates, event
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Career leads 0 0 0 9 The Richmond Chapter is no longer at the Class A status for
To view, visit Vajobs.gov and memberships exceeding 300. The National AGA has recognized this trend and is
enter the position number9 offering monetary scholarships for membership recruitment. We look forward to

offering incentives to future membership recruitment.
Questions? Contact Fred Hoover @ 225-3613 or by e-mail.
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! Come prepared on 23 4
# 2 < October 20 to S 07/
1Hs! participate in our 50/50 Nominations are due
N , oy ean raffle! October 30th. Read the
: 06 6 - Nominations Brochure for
/ < 1) Ig= 0 12 20 more information.
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— <t C 0 -1?76 8 used 1 2 8
T towards the purchase + 09
* <-4 of a Nintendo Wii and View the 2009-2010
appropriate games 2 Audio Conference
* < 1 0 O Schedule.
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a facility of the Greater AUd'f) conferences earn 2
Richmond ARC. CPE's!
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Questions or comments? Email or call 225-2595.
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Learn how to set up
weekly study group
meetings.

Read CGFM Exam
Tips.

Find out more about the
CGFM program online
or contact Fred
Washington, CGFM,
CTP.

(804) 524-5344
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This story can fit 150-200 words.

One benefit of using your newslet-
ter as a promotional tool is that
you can reuse content from other
marketing materials, such as press
releases, market studies, and re-

Inside Story .Headline

ports.
Caption While your main
describing goal of distributing a
. newsletter might be
picture or
. to sell your product
graphic.

or service, the key
to a successful news-
letter is making it
useful to your readers.

A great way to add useful content
to your newsletter is to develop
and write your own articles, or
include a calendar of upcoming
events or a special offer that pro-
motes a new product.

Inside Story Headline

This story can fit 100-150 words.

The subject matter that appears in
newsletters is virtually endless. You
can include stories that focus on
current technologies or innovations
in your field.

You may also want to note business
or economic trends, or make pre-
dictions for your customers or
clients.

If the newsletter is distributed in-
ternally, you might comment upon
new procedures or improvements
to the business. Sales figures or
earnings will show how your busi-
ness is growing.

Some newsletters include a column
that is updated every issue, for
instance, an advice column, a book
review, a letter from the president,
or an editorial. You can also profile

Inside Story Headline

This story can fit 75-125 words.

Selecting pictures or graphics is an

sands of clip art images from which
you can choose and import into

vimiim mmvaralakbnan Thava ava Alaa

PAGE 2

You can also research articles or
find “filler” articles by accessing the
World Wide Web. You can write
about a variety of topics but try to
keep your articles short.

Much of the content you put in
your newsletter can also be used
for your Web site. Microsoft Pub-
lisher offers a simple way to con-
vert your newsletter to a Web
publication. So, when you’re fin-
ished writing your newsletter, con-

“To catch the
vert it to a Web site and post it.

reader's
attention,
place an
interesting
sentence or

quote from the
new employees or top customers

or vendors.

story here.”




This story can fit 75-125 words.

Selecting pictures or graphics is an
important part of adding content to
your newsletter.

Think about your article and ask
yourself if the picture supports or
enhances the message you're trying
to convey. Avoid selecting images
that appear to be out of context.

Microsoft Publisher includes thou-

sands of clip art images from which
you can choose and import into
your newsletter. There are also
several tools you can use to draw
shapes and symbols.

Once you have chosen an image,
place it close to the article. Be sure
to place the caption of the image
near the image.

Caption describing picture or

graphic.
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Business Name

Primary Business Address
Your Address Line 2
Your Address Line 3
Your Address Line 4

Phone: 555-555-5555
Fax: 555-555-5555

E-mail: someone@example.com

Your business tag line here.

This would be a good place to insert a short

paragraph about your organization. It might

include the purpose of the organization, its mis-

sion, founding date, and a brief history. You

could also include a brief list of the types of

products, services, or programs your organiza-

tion offers, the geographic area covered (for

example, western U.S. or European markets),

and a profile of the types of customers or

members served.

It would also be useful to include a contact

name for readers who want more information

about the organization.

We’re on the Web!
example.microsoft.com

Back Page Story Headline

This story can fit 175-225 words.

If your newsletter is folded and

mailed, this story will appear on the
back. So, it’s a good idea to make it

easy to read at a glance.

A question and answer session is a
good way to quickly capture the at-
tention of readers. You can either
compile questions that you've re-
ceived since the last edition or you
can summarize some generic ques-
tions that are frequently asked about

your organization.

AN et o f a2l f L

a listing of those here. You may want
to refer your readers to any other
forms of communication that you've
created for your organization.

You can also use this space to remind
readers to mark their calendars for a
regular event, such as a breakfast
meeting for vendors every third

Tuesday of the month, or a biannual

charity auction.

If space is available, this is a good
place to insert a clip art image or
some other graphic.



o .

tions that are frequently asked about
your organization.

A listing of names and titles of manag-
ers in your organization is a good way
to give your newsletter a personal
touch. If your organization is small,
you may want to list the names of all
employees.

If you have any prices of standard
products or services, you can include

Caption describing picture or

graphic.



